
Relatively new to the scene but with much 
experience under its belt, BEIÑ is the 
perfect alternative for those independent 
brands belonging to young Spanish desig-
ners who wish to have their own space in 
the city of opportunity.

A platform knowledgable in the laborious 
and costly process behind the internatio-
nalization of a brand, it helps open mar-
kets with ease due to collaboration and 
sponsorship from companies, institutions, 
associations and related international 
profe-ssionals, so that the world's emerging 
fashion firms can benefit from it.

Groucho Marx once said that when it's 9:30 
in New York, it´s 1937 in Los Angeles. And 

with more than 8 million people, the infinite 
diversity of the Big Apple makes it the 
perfect creative and commercial epicenter to 
open markets.

Beiñ business platform, managed by fashion 
and communication experts, carries out a 
complete fashion and lifestyle experience, 
connecting designers to their final consumer, 
boutiques, influential people and related 
media through their pop-up stores, which 
are always supported by online stores.

These short-lived stores mean to have a 
showcase located in strategic places in 
the city for a specific time period, which 
bring together a series of activities that will 
make it a very noticeable dynamic space.

Great expectations can be met
in the diverse city than never stops reinventing itself.

55,887



PRESENTSThe touchof Spain
RS Corner POPUP SHOP, Roger Smith Hotel
501, Lexington Avenue, NY

5th-28th September
Weekdays: 9am-8pm |  Saturday: 11am-5pm | Sunday: closed 

POP UP STORE

94 WEST STREET · BEATRIZ PEÑALVER

ECOOLOGY · LEBLUU · TALLER DE ARTISTAS BY SONIA OLLA

The Green Touch
of Spain Spanish Soho Mile

A marked shopping route in SoHo 
with Spanish quality design and the 
best of its fashion, footwear and 
jewelry take center stage.

For a full day, events in six loca-
tions took place in one of the most 
popular districts and stimulated

the visitor with music, discounts, 
tapas, beer and wine. A tour of 
exclusive brands such as Camper, 
Tous and the most sustainable 
selection of Beiñ.

With a commitment to the responsi-
ble use of the Earth's resources as 
the fundamental theme, Spanish 
sustainable firms reach the 
Williamsburg neighborhood to bring 
these slow communities closer to 
New Yorkers.

Ecoology, Le Kosphin, Efímero and 
Kamaleonik were the firms that 
presented their creations, sharing 
their eco-design in a space where 
fashion, art and people merge.

1st-10th

may
6th

june

Three bites
of the Big Apple


